






























































CONCLUSIONS

This 1s a Taranaki only sample and may produce variations if reproduced in other
. regions.

I have drawn a number of conclusions from the group of 845 secondary school students:
How much information are students receiving?

e 66% of students say they have not seen a pamphlet

What are the potential barriers to entry of the Dairy Industry?

e The work was rated as hard — expansion on what hard means would be an
advantage

e The social life 1s rated average to poor by 76% of students

What unhelpful perceptions do these students have?

e 42% think they have less than a 50% chance of empioyment in the dairy industry
— noting that in some cases this may have been because they don’t want one

e The level of education perceived as entry to the dairy industry is 3 years

secondary according to 63% of students

What helpful perceptions do these students have?

e The pay is believed to compare well with other careers and does not appear a
barrier to entry

e Most students think that over 50% of farmers own computers which is accurate
e The majority of students see farmers as good business people
o 69% of students believe 1t does not cost more to live in rural areas

e 61% think there are as many opportunities for females as there are for males
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What do students desire in a career?

64% want weekends off, 33% would accept a mix of weekend or weekday but
only 3% are prepared to have weekdays off

90% think land ownership is or maybe important to a dairy industry career

The main career objective is pay and the least liked 1s working by themselves

Females were much more likely to want to travel

Maori placed more importance on being part of a team and having
accommodation provided

What do employers need to know about employing school leavers?

30% have considered a career in the dairy industry
3% say they have chosen a career in the dairy industry
93% enjoy outdoor life

Accommodation is seen by 75% as a big advantage but only after other career
objectives have been met

Who are our target market?

52% have not made a career decision
52% of students said they would read a pamphlet

The target group for our industry are 30% who have not yet made a career
decision but who said they would read a pamphlet. Below I have broken this
down into the percentages of subgroups to show that males and on-farm students
are at a higher percentage than average.

o Males 33%
o Females 27%
o On farm students 37%
o Maori 26%
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RECOMMENDATIONS

Getting Information to Students
¢ Find ways of packaging information to meet the target market. We must be much
more proactive in working with Careers Advisors as they are the key to getting
the message across.
e We have an obligation to let students know that there are opportunities. We can
no longer sit back and wait until the other industries have cherry-picked our
students.

Breaking down the barriers.

e Find out what is perceived as hard work and promote rostering new entrants so
they have a variety of tasks to do — some of which will be hard and some times of
year are harder than others.

e Promote some exciting social events going on in rural areas — the Young Farmers
clubs may be helpful here

Create some incentives!

e The pay does not appear to be a barrier and the idea of having accommodation
provided is seen as a bonus. Let’s package the contracts so they look much more
attractive than the alternatives. Rural areas are cheaper to live in also — and you
don’t need as many designer clothes to wear to work every day.

e Farmers are perceived as good business people — let’s send some strong messages
to the advertising people to portray us the way we really are!

e Qutdoor life is a favourite which can be promoted as a healthy way of living,

Find ways of meeting students’ objectives.
e Give them plenty of weekend time off. At that age being with your mates is very
important. Neither do they want to work by themselves very often.

e Show them the altematives to asset ownership other than having to own their own
farm so they get some choices of career incentives.

Aim at our target market.
e There are 30% of students in Taranaki schools who have not made a career
decision and said they would read a pamphlet. Let’s find out some more about
ways to encourage them to join the dairy industry. Ready, aim, fire!

We have an obligation to be good employers!
e All of the above will only be of value if the dairy industry continues to follow a
path of good empioyment. We can’t afford to let a few bad employers jeopardize
this valuable resource to us all.
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Dairy Career Survey

School

Class Age Male/Female

Are you a: [[] NZ European
] Maori
[ Other nationality , please give details

Please circle Yes or No in answer to the following questions.

Do you live on a dairy farm? Y/N
If no, have you ever lived or stayed on a farm? Y/N
Do you enjoy outdoor life? Y/N
Have you ever considered a career in the dairy industry? Y/N

Have you ever seen any pamphlets or information on Dairy Farming as a career? Y /N
If yes can you remember where you saw them and if possible who they were produced by?

Details

Have you made a career decision? Y /N  Ifyes please give details

Please tick the boxes that most closely represent your opinion.
How high do you believe your chances are of getting employment in your chosen career?
[] Less than 50% [ 50%t080% [] 80%to 100%
How high do you believe your chances would be of employment in the Dairy Industry?
(] Lessthans0% [ 50%t080% [ 80%to100%
What is your belief of the level of education needed for a successful career in the dairy industry?

D 3 years secondary school ] Bursary D University Education




Pleasé circle yoz)r answer& to the follow’né questions:
On a scale of 1-5 how hard to you think working in the dairy industry might be?
1 2 3 4 5 (1 being easy— 5 being hard)
Again on a scale of 1-5, how good would your social life be if you lived on dairy farm?
1 2 3 4 5 (1 being poor—35 being good)
How do you thing pay in dairy farming compares to other careers?
Worse Similar Better
When you have time off, how important is it to you that it be at the weekend?
Prefer Weekends Prefer Weekday Either would be OK
Do you believe that it costs more to live in Rural areas?
Yes No
How much advantage do you believe it would be to bave accommodation provided with your job?
Big Advantage Small Advantage  No Advantage
Do you believe that there are as many opportunities for females as there are for males in the Dairy industry?

Yes No
How important would it be to own your own farm as a result of you choosing dairy farming as a career?

Very important Maybe important Not important

Rate the following from 1 to 10 on how important they are to you when choosing a career.

[ Good Pay L] Family Life

[[] Good time off [] Working as part of a team
D Accommodation Provided D Working by yourself

[] Career Advancement L] Stability of Employment
[[] Asset Building opportunitics L oOpportunities to travel

What percentage of farmers to you think own computers?
0%1030% 31%-50%  51%-80%  81%-100%
On a scale of 1-5 how do you rate farmers as business people?
1 2 3 4 5 (1 being poor—35 being good)
If a pamphlet was produced showing Dairying to shine above other careers, would you consider reading it?

Yes No
Thank you for taking the time to fill in the survey.

This survev has been designed bv Barbara Kuriger for her Kellogg Rural Leadership proiect 2001.




«FirstName»
«CompanyName»
«Address»

«City»

«Dear»

My name 1s Barbara Kuriger, I am a Dairy Farmer and a mother. I was chosen this year
for the Kellogg Rural Leadership Program at Lincoln University. Each year 24 people
are chosen to attend the February course after which we are asked to do a project to be
presented back to the group later this year.

We appear to have a shortage of quality applicants for positions in the Dairy Industry
while the country’s unemployed do not appear to be getting any less. There are some
wonderful opportunities in our industry but I’'m not sure whether many secondary
students are aware that these opportunities exist.

For my project, I have decided to survey secondary school students to find out what their
perceptions of our industry are. As a result of the findings, I hope to produce a pamphlet
which will show the very positive benefits which can be achieved by choosing Dairy
Farming as a career. I hope to work with others in the industry to bring such a pamphiet
back to your schools.

The reason I am writing to you, as the Careers Advisor of your school, is that I need your
help to undertake the survey. I enclose a copy of the survey so that you are familiar with
it’s content. I would like to spend half an hour in your school with your senior students
sometime in the next term to present the survey and have them complete it.

Can you please fill out the enclosed form and return it to me as soon as possible so that I
can begin to co-ordinate a visit with you.

I hope that you will be able to help me with this survey as I feel the findings will be very
important to our industry and the future employment of many of your students.

Yours faithfully,

Barbara Kuriger,

5218 Main Road,

R.D. 31,

OPUNAKE.

Phone/Fax (06) 763 8514

Mobile (025) 954513

E-mail: kurigerfarms@xtra.co.nz



Dear Careers Advisors,

Could you please complete the following form and return to me by 10 May 2001.

SCHOOL: «CompanyName»
NAME OF CAREERS ADVISOR:
WE ARE HAPPY FOR YOU TO VISIT OUR SCHOOL WITH YOUR SURVEY:

YES /  NO

IF YOU ARE HAPPY FOR THE VISIT TO GO AHEAD CAN YOU PLEASE
PROVIDE ME WITH THE FOLLOWING DETAILS:

NUMBER OF SENIOR STUDENTS:

BEST DAY (OR DAYS) OF THE WEEK TO VISIT:
(Maybe an assembly day?)

MORNING OR AFTERNOON:

CONTACT PHONE NUMBER:

CONTACT FAX NUMBER:

BEST TIME TO PHONE:

E-MAIL ADDRESS:

YOUR SUGGESTIONS ON THE MOST PRACTICAL WAY TO GET THE SURVEY
COMPLETED BY THE STUDENTS:

Thank you for your response. I wish to do this survey in a manner which is most
convenient for your school. A stamped, addressed envelope is included for the return of
this form. Barbara Kuriger.



